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Whole Foods Market
Quality Standards Overview



Whole Foods Market

Opened in 1980, today over 
340 stores in US, Canada 
and UK
Regional and local autonomy
12 regions, each with own 

leadership and buyers
Each store is unique to 

meet the needs of its 
neighborhood

Mission driven company
To provide a more natural 

alternative to conventional 
grocery options 



Whole Foods Market Quality 
Standards

• Internal touchstone 
and foundation

• Buying guidelines for 
Team Members

• Educational tool for 
customers 

• Establishes role as 
researcher, editor 
and filter

• Basis for consumer 
and Team Member 
trust



wholefoodsmarket.com



wholefoodsmarket.com



Premium Body Care



Premium Body Care: A History

• Launched in 2008 at a time when 
there were no other US standards 
for personal care products

• Original intent: to encourage more 
natural reformulations without 
having gaps on the shelf



Premium Body Care

• Top-tier body care quality standard
• Evaluated every body care 

ingredient at Whole Foods Market:
• Safety
• Environmental Impact
• Source
• Efficacy

• Includes extensive label and 
fragrance review



The Landscape 8 Years Later

• Currently 4400+ Premium products
• Started with 1200 products

• Store-specific product lists available on website

• 400+ unacceptable ingredients
• Greater percentage of top-tier 

products on WFM shelves
• Increased availability of safer and 

natural raw materials
• Enhanced customer and vendor 

awareness



Premium Body Care:
Unacceptable Ingredients



Premium Body Care: Product Lists



Premium Body Care: Effects 

• At 8 year anniversary, many 
egregious ingredients 
removed from the shelves

• Great recognition for WFM
• “Until the laws change, a no-

brainer way to avoid many 
risky chemicals in your 
cosmetics is to shop at Whole 
Foods." –Consumer Reports

• Premium is one of the most 
highly utilized standards in 
the industry, used as a 
formulation guide.



Premium Body Care: What is Next?

• Going forward: further fine-tuning
• Premium Body Care 29% of body care
• Still many non-Premium products on shelf
• Goal of moving towards one body care 

standard
• Baseline ingredients to ban immediately
• Baseline ingredients to ban in future
• Baseline unacceptable ingredients to allow in 

Premium



Body Care Standards “Makeover”

• Banned from baseline standards 
January 2017:

• Oxybenzone
• Formaldehyde-releasing 

preservatives
• EDTA
• Benzalkonium chloride

• Currently reviewing other 
ingredient categories



Organic Labeling Standards



Organic Labeling Standards

• All personal care products making an “organic” claim must 
be certified:

• “Organic” Lotion: USDA NOP Standard
• 95% Organic

• “Made with Organic ___”: USDA NOP Standard
• 70% Organic, remaining 30% approved by USDA for organic food 

• “Contains Organic ____”: NSF Standard
• 70% Organic, other 30% approved by NSF for personal care

• This includes “Organic” in the brand name



Organic Personal Care

• As of September 2012, all 
organic personal care 
products in US stores are 3rd

party certified

• Increasing amounts of newly 
certified products, both to 
NSF and USDA

• Store based shopping lists on 
website



Unique Position for Retailers

•Gatekeeper
•Educator
•Advocate for customer
•Clear guidance for vendors
•Impetus for positive change



Cosmetic Trends

Glass Cosmetic Containers at the Art Institute of Chicago 



From Lead, Charcoal, & Crocodile 
Droppings…



…To Radium



Our Customers’ Safety & 
Expectations are Top of Mind




